NATIONAL COALITION

FOR

NATURAL FARMING
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BEHAVIOUR CHANGE
COMMUNICATION
FOR NF

* Participatory

* Community-led

* Contextual

* Embrace Diversity

* Local Knowledge

* EMPATHY
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WHY, WHAT & WHEN DO WE NEED TO COMMUNICATE?

* To Motivate

* To Learn

HONAL GOALITIO
LAFFARMI




DIFFERENT TOOLS
TO COMMUNICATE?

Farmer to Farmer
Extension

Radio - AIR, Community
radio

Festivals, melas’ and events

Social Media - FB,
YouTube, WhatsApp

TV, Newspaper
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Written By: Annyatama Basu, DRCSC Photograph By: Annyatama Basu
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I After  harvesting  the
"ORIES / produce, Padmabati was
convinced that there was
scope of providing
nutrition to her children
through natural farming.:
Soon she also started
using natural manure in
fallow land behind thei
J hut which had remained
unproductive for years.
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